
Understanding What Communities in 
Poverty Think and Feel

Emotional Insights at Scale with Statistical Confidence

Converting unstructured conversations into quantitative, traceable intelligence 
leaders can trust



The Problem:
We Don't Know What People Experiencing Poverty 
Think or How They Feel

The Most Abundant Source of Data Remains Invisible

Community conversations contain the richest insights about poverty barriers, but we have no way to 
analyze unstructured feedback at scale. Caseworker notes, phone calls, interviews, intake forms, and 
community feedback sessions contain authentic voices describing what it's really like—yet these 
emotional patterns remain locked away, invisible to decision-makers.

Intake Forms Phone Calls Interviews Case Notes Feedback Assessments



Traditional Surveys Deliver False Confidence in Poverty 
Research

Traditional Surveys Fail in Poverty Context

• Trust barriers: Vulnerable populations hesitate to be candid with institutional forms

• Stigma and shame: Forced-choice questions don't create space for nuanced disclosure

• Low response rates: Survey fatigue and skepticism lead to missing voices

• Shallow answers: People check 'close enough' boxes, not what they truly experience

• Language and literacy barriers: Fixed questions exclude non-native speakers and those with reading 
challenges

• Missing context: We see 'lack of transportation' but don't understand the emotional weight or 
cascading impacts

• Misinterpretation: Leaders make decisions based on data that was never authentic to begin with

The Problem:



Better Decisions Through Deeper Understanding
The information already exists—we need to capture and analyze it with the rigor of quantitative data

Transform Conversations Into Confident Decisions

Apply quantitative rigor to qualitative poverty data. Capture authentic voices describing barriers, needs, and 
emotions—then analyze with the same statistical validity and traceability we expect from numerical data.

Traceable & Auditable

Every finding traces to specific statements with full context. 
Complete transparency from insight to individual voice.

Statistically Valid

Distributions, correlations, rankings, reliability metrics—
quantitative tools applied to conversational data.

✓ High Confidence

Move beyond anecdotes. Statistical confidence levels for 
every finding. Know what's solid and what needs more data.

Scale Without Sacrifice

Analyze thousands with qualitative depth AND quantitative 
confidence. Higher engagement, authentic voices.

The Opportunity:



The Solution: Blendification Platform
Understanding what communities experiencing poverty think and feel—with traceable, statistically valid 
insights

Curious AI

Conversational Data Capture

• Natural dialogue creates psychological 
safety for honest disclosure

• Adaptive questioning explores barriers, 
emotions, and context

• Anonymous option reduces stigma

• Higher completion vs. traditional surveys

• Multilingual readiness

• Captures what people would say in their 
own words

Fusion Analytics

Qualitative to Quantitative

• Emotional intensity scoring (0-10) 
measures depth of feeling

• Statistical analysis with confidence levels

• Thematic patterns across thousands of 
conversations

• Segment correlation analysis

• Distribution by demographics, barriers, 
needs

• Full traceability from insight to statement

Impact Insights

Actionable Intelligence

✓What communities think

✓ How they feel

✓Why it matters

✓Where to act

✓ Statistical confidence

✓ Full traceability

Result: Leaders understand poverty barriers and community needs with 
statistical confidence to improve outcomes



How It Works: Step 1 - Data Collection

1 Conversational Data Collection
Multiple Data Sources

Curious AI
AI psychologically aware, 
adaptive surveys

Intake
Forms

Phone
Calls

Case
Interviews

Caseworker
Notes

Community
Feedback

Email
Correspondence

Focus
Groups

Needs
Assessments

All conversational data flows into the analytics platform for unified poverty barrier analysis



Why Curious AI Excels in Poverty Research
Traditional surveys struggle—Curious AI adapts to the human reality of poverty

Traditional Surveys Fail Because... Curious AI Succeeds Because...

✗ Trust barriers: Forms feel institutional and judgmental ✓ Conversational tone feels human, not interrogative

✗ Stigma and shame: No space for nuanced disclosure ✓ Adaptive follow-ups create psychological safety

✗ Low response: Survey fatigue and skepticism ✓ Higher completion through engaging dialogue

✗ Shallow answers: People check 'close enough' boxes ✓ Probing questions capture what people actually mean

✗ Language barriers: Fixed questions exclude non-native speakers ✓ Multilingual support and plain language adaptation

✗ Missing context: See symptoms, not underlying causes ✓ Explores emotional weight and cascading impacts

✗ Misinterpretation: Leaders decide on inauthentic data ✓ Traceable to authentic statements with full context



How It Works: Step 2 - Analytics Processing

2 Conversational Data Analytics
Fusion Analytics Processing

Fusion Analytics processes conversational poverty data through advanced analytical capabilities:

Atomic-Level Breakdown
Conversations deconstructed into trackable poverty barriers 
and emotional drivers for statistical analysis

Statistical Analysis
Response distribution, confidence levels, reliability metrics 
across demographics and barrier types

Thematic Discovery
Pattern recognition identifying barrier clusters and unmet 
needs across thousands of conversations

Emotional Mapping
Intensity scoring (0-10) and polarity analysis for each barrier, 
need, and demographic segment

Relationship Analysis
Correlation analysis revealing connections between barriers 
(e.g., childcare → employment → housing)

Response Distribution
Breakdown by demographic, geography, barrier type, service 
history, engagement level



How It Works: Step 3 - Impact Insights

3 Deep Emotional Insights at Scale
Unprecedented Understanding of Community Needs

Combined output delivers unprecedented understanding of what communities experiencing poverty think, feel, and 
need:

Emotional Depth & Intensity
Know not just what barriers exist, but how deeply 
communities struggle with each

Statistical Confidence
Reliable insights across demographics and geographic 
segments

Actionable Priorities
Clear service gaps and resource allocation 
recommendations

Hidden Patterns
Barrier correlations and cascading impacts surveys 
miss

Fast Insights
Structured analyses for rapid policy and program 
decisions

Scalable Analysis

From hundreds to thousands of authentic voices



What We See: Barrier Priority Rankings
Top poverty barriers ranked by frequency AND emotional intensity

VISUAL CONCEPT: Horizontal Bar Chart

Affordable Housing 78% 8.9

Childcare Access 65% 8.7

Transportation 62% 7.8

Healthcare Access 58% 7.5

Food Security 54% 8.2

Employment Barriers 51% 7.1

Digital Access 43% 6.4

■ Frequency (% of respondents mentioning)     ● Emotional Intensity (0-10 scale)



Understanding Local Poverty Context
Likely drivers and critical unknowns requiring deeper exploration

Known Poverty Drivers

• Housing affordability crisis

• Limited childcare access and affordability

• Transportation barriers to employment

• Healthcare access gaps

• Food insecurity

• Digital divide and technology access

• Employment instability and underemployment

• Educational barriers and skills gaps

Critical Unknowns Needing Voice

? Which barriers cause the MOST emotional distress?

? How do barriers cascade and interact?

? What stigma prevents help-seeking?

? Why do existing programs fail to reach people?

? What community assets are underutilized?

? How has COVID's long tail affected stability?

? What role does social isolation play?

? Which interventions would people actually use?



Mapping Needs Assessment Requirements
How Curious AI + Fusion Analytics addresses each assessment requirement

■ Customer satisfaction & lived experience data →
Curious AI's conversational approach captures authentic satisfaction 
narratives + emotional context

■ Current poverty data by demographics →
Fusion Analytics segments all findings by age, gender, race/ethnicity with 
statistical validity

■ Qualitative + quantitative analysis →
Curious AI = qualitative depth; Fusion Analytics = quantitative rigor. Both in
one platform.

■ Key findings on causes/conditions of poverty →
Thematic discovery identifies barrier clusters, correlations, and root causes 
from conversations

■ Input from community sectors →
Analyze existing data from CBOs, faith orgs, public sector, education—all in 
unified platform

■ Meaningful community voice →
Adaptive questioning, psychological safety, anonymous option = authentic 
disclosure at scale



LEADERS CAN NOW UNDERSTAND
WHAT COMMUNITIES IN POVERTY

THINK AND FEEL

Make Confident Decisions to Reduce Poverty

Blendification converts unstructured conversations into statistically valid,

traceable intelligence enabling organizations to act with confidence.

Enhanced
Completion

Rates

0-10
Emotional
Intensity

100%
Traceable
Insights
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